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Client Questionnaire

This questionnaire helps us explore the many areas of your project. In particular it helps us understand and evaluate your goals. Please answer to the best of your abilities. If you don’t know the answer or the question does not apply to your circumstance please feel free to leave it blank.

Goals, Requirements & Discovery:
1. How comfortable are you with technology and the internet?  Is this your first website?  Are you on Facebook, Twitter, LinkedIn, etc.?



2. What is your business?  Can you define your business in one sentence?


3. At a high level, how will a website benefit your business?  What are you attempting to gain from building a website? 



4. How will you gauge the success of the site?



5. What is the name of the URL (link) you use or intend to use?



6. Who are the primary contacts from your organization and who has final approval on the project? Please list names, titles, and contact info.


7. Is there anything particularly unique about your business?



8. Is there an important object, building or person that is intimately connected to the brand of the business?



9. List sites that represent the strongest competition in your field?  



10. List some web sites that you like. What do you like about them? The navigation?  The Color? Style? Design? Other?  



11. List some web site that you don’t like and why.



12. Describe your company’s brand? What is the official color scheme for your company? What colors would you like to see used on the site? Can you provide us with past marketing material to help us understand your brand? Do you have a logo? What kind of emotional response should the customer feel when they come to the site?


13. Are there are any particular technologies that you are aware of and will want to use (e.g. RSS, Audio, Video, Flash, Content Management, Twitter, Facebook, LinkedIn)?


14. What are the primary goals of the site? What do you want to achieve through the creation of your site? To sell? Inform? Engage? Inquire? Other?


15. If you plan to sell, do you have a list of all of the products and categories?  Will you accept online payments? Calculate tax and shipping cost? Are the products downloadable such as software, music, ebooks, etc?




16. Who are the primary and secondary audiences? What are the interests of the target audience? What would be new to the target audience in regards to your content? What is their average age (a ball-park figure will do)? What topic on your site do you expect to be the most popular with your target audience?



17. What information on the site will change? How often and how extensively will this information change? Will graphics change or just text? Or both?


18. Who will be supplying content? 



19. What will the basic structure of the site and how will the content be organized? Can you create a list of items that you would like to see emphasized on your homepage?



20. What methods of promoting your URL do you plan to utilize? Do you plan on monitoring or measuring site traffic and activity?



21. How will you encourage site visitors to return to your site? What factors would promote positive word-of-mouth solicitation? What are your short-term marketing plans? 



22. Short Tech-Check: 

Please identify if you use or plan on using any following features:


1. Search engine

2. Login / Registration

3. Surveying / polls

4. Email newsletter distribution

5. Discussion board / forum

6. Photo Gallery

7. Blog
8. Adobe Flash

9. DHTML

10. Database
11. Twitter

12. Facebook

13. LinkedIn


	
If you have any questions please feel free to contact us at any time.
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